Starbucks coffee strategy 030206
Starbucks coffee shops are now in 36 countries, it’s opening 5 new stores every day. 
The bigger we get the more we are able to effect both the communities that we operate in, whether it’s in the US, the UK or China, but also the more we are able to reach into areas to help causes that are close to our business. For example, Ethos Water, we purchased in the summer and we’re helping bring clean water to developing countries. Curently, the bigger we get we know we need to reduce our environmental footprint, so we have ramped up our efforts on climate change using more green energy than we ever have before. In order to be a successful company takes lots of things to keep the company’s growth sustainable. We partner with farmers in countries all over the world, we want to make sure that we are partnering with them and creating a premium price for them above what the market is and we want to make sure that we are able to help them build comuniteis and medical facilities. What we see is that everything that we want to touch and help out comes around and complements our business – both from a customer’s point of view in appreciating what Starbucks does, as well as the individual supplier or country that we do business in. When you put all these together you never know what is really driving the success of Starbucks but we all know that it’s all of the things we do, whether it’s our corporate social responsible mission, or if it’s our great coffee or the experience of our customers, it just goes full circle.
